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Topic Selection

Every time I worked on gathering ideas for this 
project, I kept finding things that related back 
to people and their relationship with their world 
immediately around them. 

The original inspiration came last semester. I 
started to notice more frequently that people 
(residents and non-residents) dismissing Ohio. 
While self-deprecating humor is quite common, 
I became curious as to why people didn’t love 
the places that they lived. Since then, and 
especially when I travel, I started to notice the 
things that make places unique and worth loving. 
While places like New York and Los Angeles are 
glamorous and highly regarded, not everyone 
wants to live there. 

I wanted to explore why people migrate to 
where they live. In addition, does the level of civic 
engagement correlate with their pride in their 
chosen community? How can cities position 
themselves to fulfill the needs of their residents? 
How are cities adapting and becoming the best 
new places to live? How can people find the place 
they belong? What makes a place special?



Analyzing the Problem

What’s the problem? 
 Getting people to love where they are!
 Getting to know their city better
 People who move away can have a hard time  
  feeling like they belong in a new city
 There is overlooked value in shopping local/  
  embracing local food/items/culture

Interests:
 City Planning
 Programming
 Individualization/Self-expression of place

Location:
 Miamisburg, OH
  Miamisburg is my hometown, where I have 

lived my whole life until leaving for college. 
This existing knowledge has been very 
helpful in navigating colloquial norms and 
sets a framework for the history of the city. 



Research Question Collaboration



RESEARCH METHODS



Research Methods

Surveys
I created a survey to measure resident 
involvement and overall feelings. I conducted 
a survey over the course of one week using 
Facebook as the primary distribution. These 
surveys revealed a lot of trends that allowed 
me to analyze the city based on relatively large 
amount of people - nearly 1.5% of the population.

Observations
On March 6, I visited a handful of local shops in 
downtown Miamisburg. I talked casually with 
business owners and learned the history of their 
business as well as things they liked and don’t 
like about the city. That night, I attended the 
Miamisburg Merchants Association Fundraiser 
and talked to community members there. Overall, 
people like the direction the city is going.

Interviews
I conducted interviews with city officials,  
business owners, and residents in Miamisburg. 
Doug Sorrell, a resident of 66-years who told 
me his lifetime involvement with the city, 
starting with becoming student body president 
in 1968. I also talked with Katie Frank, who is 
the Community Development Director, about 
ensuring my deliverables are plausible. I later  
met with Michelle Collins, the mayor and a  
realtor in Miamisburg.



Survey Results

My survey results were overwhelmingly positive. 
Nearly all were happy with living in Miamisburg, 
with 87% indicating a 4 or 5 on a 5-point scale, 
with 5 being the happiest. Over 99% of survey 
takers indicated a 3, 4, or 5 – which is great news 
for the city. When given the opportunity to say 
anything about the city, the responses were 84% 
positive. I asked residents to list their involvement 
and favorite things about Miamisburg in free 
written responses. People spend their time 
engaged by shopping and eating local as well 
as school and sports. When asked to list what 
they loved about Miamisburg, the people and 
the atmosphere huge aspect that keeps people 
coming back.

280 Responses
Happiness (87%) 
Very Positive (84%)
Involvement: Eat Local (129), Schools (192), Parks 
and Trails (94), Community Outings (133)
What People Love: People/Community (95), Small 
Town Atmosphere (65) Downtown Area (73)



Observations

On March 6, 2020, I traveled to Miamisburg, OH 
and informally interviewed business owners 
on Main Street. I was also invited to the Monte 
Carlo Fundraiser for the Miamisburg Merchants 
Association - which gave me access to talk to 
many involved residents.



Michelle Collins

Michelle Collins, Miamisburg 
mayor and realtor. I walked 
her through my solution near 
the end of the project. Her 
perspective as both  
the mayor and a realtor 
validated the concept and 
ensured its plausibility.

Interviews

Doug Sorrell

Doug Sorrell, a long-time 
resident/activist. He served 
on City Council and his 
parents were business owners 
downtown. He shared his 
career path along with the city’s 
history. As a City Councilman, 
he shaped Miamisburg to be 
what it is today. 

Katie Frank

Katie Frank, the Downtown 
Development Director. She 
shared some of the city’s 
initiatives and ways they aimed 
to increase engagement 
among residents.



Visual Research

Miamisburg Branding

Nearby Branding

City Branding Inspiration



Pivot and Welcome Home Survey

The results from the first survey were 
overwhelmingly positive. Generally speaking, the 
residents of Miamisburg loved where they live. I 
decided to shift the focus to new residents and 
easing their transition to a new city. 

I conducted a second survey - this time open to 
anyone who had relocated at any point in their 
life. My goal was to understand the successes 
and challenges that come about with a move. 
I was able to leverage access to a group of 
young professionals, who make up a majority of 
the 68 results. I learned about what they were 
disappointed to leave, and how they acclimated 
to their new town.

While most moved for a job opportunity, people 
were looking for three main things in their 
new cities; friends, local restaurants, and parks. 
Many respondents were looking for some sort 
of welcome to the city with information they 
needed to acclimate. Some had wished they had 
an overall guide to the city or newsletter. Others 
just wanted to know what day was their trash day.



DESIGN ITERATIONS



Deliverables Plan

Welcome Package
Delivered by neighbor or volunteers

 - Welcome Book

 - Coupon Book

 - “Swag” from Local Businesses

  - Stickers, vouchers, etc.

 - Reusable grocery bag

Welcome Booklet
Welcome/Table of Contents

Introduction (interactive)

City History (important to current residents)

Mosaic Walking Tour (interactive)

First Year Walkthrough

 Divided into seasons; interactive components

Local Business Highlights (6)

Business Owner Highlights (2)

Club/Organization Information (interactive)

Resources

Coupon Book
Cover

Table of Contents

Coupons to 24 local businesses frequented by residents



Miamisburg Visual Moodboards

Loving Our City
Miamisburg, OH
Loving Our City
Miamisburg, OH
Loving Our City
Miamisburg, OH
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Copy that speaks to the awesome adventure that the user 
will take part in as they explore Miamisburg!
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Design Iteration - Skyline Illustration

Sketch

Two-Color Iteration

Final Design



Design Iterations - Welcome Book

Introduce YourselfIntroduce YourselfIntroduce yourself
Where did you join us from?

What is your new address?

Who is living in new house?

Icons of people, pets, and home

Mosaic Walking Tour
Copy that speaks to the awesome history to explore in Miamisburg! 
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce eleifend 
sodales nisl vel aliquam. Proin malesuada, enim et tincidunt iaculis, 
diam nulla viverra purus, ut tempor mi odio quis dui. Nullam pulvinar 
porta mauris vitae lobortis. Proin at erat lobortis, mattis libero sed, 
ornare elit.

Mosaic #1;  Location

Mosaic #2; Location

Mosaic #3; Location

Hamburger Wagon

Hamburger Wagon

Copy that speaks to the awesome business that the user will take part 
in as they explore Miamisburg! Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Fusce eleifend sodales nisl vel aliquam. Proin malesuada, 
enim et tincidunt iaculis, diam nulla viverra purus, ut tempor mi odio quis 
dui. Nullam pulvinar porta mauris vitae lobortis.

Hamburger Wagon
Copy that speaks to the awesome business that the user will take part 
in as they explore Miamisburg! Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Fusce eleifend sodales nisl vel aliquam. Proin malesuada, 
enim et tincidunt iaculis, diam nulla viverra purus, ut tempor mi odio quis 
dui. Nullam pulvinar porta mauris vitae lobortis.

Copy that speaks to the awesome business that the user will take part 
in as they explore Miamisburg! Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Fusce eleifend sodales nisl vel aliquam. Proin malesuada, 
enim et tincidunt iaculis, diam nulla viverra purus, ut tempor mi odio quis 
dui. Nullam pulvinar porta mauris vitae lobortis.

Local BusinessesLocal BusinessesLocal Businesses

Interactive Introduction Page

Mosaic Walking Tour

Local Business Highlights



Design Iteration - Coupon Book

Coupon BookCoupon BookCoupon Book
Shop, Eat, & Drink Local

Miamisburg, OH

Table of Contents
3 Dips
A Taste of Wine
American Health & Fitness
Bear Creek Donuts
Bennett’s Publical Family Sports Grill
Big Axe Spice
Blush & Grey Boutique
Bullwinkle’s Top Hat Bistro
Classic Stitch
Curious Styles & Coffee Shop
Dabble Creative Studio

Fox Motors
Grandpa Joe’s Candy Shop
Hamburger Wagon
Koffee Kup
Lucky Star Brewery
M & Co.
Miamisburg Art Gallery
Miamisburg Appliance
Miamisburg Dairy Queen
Miamisburg Historical Society
Mz Pickles

Mound Golf Course
Pappa’s Pizza Palace
Plaza Theatre
Ron’s Pizza House
Spoonful
Star City Brewing Company
Sycamore Trails Aquatic Center
TJ Chumps
Urban Loft Salon and Boutique

Business Name
123 Main Street  (937)555-5555  website.com

Our business is summarized 
here? Get your essential 
items at this store. Lorem 
Ipsum text that will fill this 
space. Maybe 1-2 sentences 
to learn about the business.

This is a deal! 
Get everything free with purchase 
of nothing. One time offer, get it 
while it lasts.

Cover

Table of Contents

Business Template



FINAL DESIGN OUTCOMES



Welcome Kit

New residents are welcomed to the 
neighborhood with a reusable tote filled 
with local goodies.



Welcome Book

The cover illustration of the Loving Our City 
Welcome Book introducing new residents 
to their unique town.



Local history is important to a large number 
of long-time residents. As such, the book 
begins with an abbreviated history of the city.

The Mosaic Walking Tour guides new 
residents around the downtown installation 
celebrating the Bicentennial (2018).



The next section guides new residents 
through the annual events that happen in 
the city - all of which are local favorites!

The summer months are the most active 
in terms of community events. The spread 
highlights four of the most popular.



Outdoor parks are scattered all over the city 
of Miamisburg. New residents can check off 
each park after visiting.

Local businesses add flavor to the town. This 
next section gives a spotlight to some top 
restaurants and shops in town.



Hamburger Wagon is a 107-year old tradition. 
This page allows new residents to record 
their first order at the wagon.

Clubs and interests groups create a sense 
of belonging. New residents can find their 
passion here.



Coupon Book

The coupon book offers special deals to new 
residents in order to give them a taste of 
their new city.

This sample page shows an incentive to 
try the ice cream shop on Main Street by 
including an extra scoop for the whole group!



This thesis project took place over the course of 
several months in early 2020. Due to the impact 
of COVID-19, I was unable to  
properly test and observe my design solution. 
However, I met with Miamisburg Mayor and 
Realtor, Michelle Collins, to talk through the 
possibility of a Welcome Kit. She shared potential 
roadblocks and helped to shape the final 
outcome of the project.

The final project turned out to  
be a love letter to my hometown of Miamisburg, 
OH. I am incredibly grateful for the hundreds of 
residents who helped me  
gather data and learn more  
about my home.

Closing


